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1. A Baltic Sea Archipelago of Innovation

An |&E strategy for Europe

A golden opportunity

The need to join forces

Re-Inventing a Baltic Sea Region

A Baltic Sea Archipelago of Innovation
Positioning the Baltic Sea Region



gBaIt‘c M-etropoles
BaltMet Inno

2. Baltic Metropolises - a Platform for
Innovation and Growth

A particular role of Metropolitan Cities In
the Baltic Sea Region

e BaltMet as an emerging strategic concept!

e BaltMet as platform for innovation and
entrepreneurship
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3. Metropolitan I&E Strategies and
Governance(WP1)

* Metropolitan Regions as strategic key
players

e A Strategy of Strategies
A strategy for the top of the innovation chain

 Governance — a Strategic Partnership for
Growth
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4. Metropolitan I&E based marketing,
branding & identity building (WP2)

e Attuned metropolitan city marketing

* The Baltic Archipelago of Innovation brand
as an umbrella

* Metropolitan city as core brand elements

e ldentify with rather than identity of —
endorsed branding
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5. Clusters and creative Inno-environments

* Defining metropolitan innovation regions

*Designing Innovation infrastructure based
on science and technology

e Supporting Cluster development

e Spatial planning as an instrument for
Innovations and growth
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6. Innovation competences and
entrepreneurial skills

 New entrepreneurial sprit
 Engaging universities
e Orchestrating I&E programs
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Thank Youl!

Steen Lohse
slo@vhhr.dk

http://inno.baltmet.org




	

